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MAGAZINE SALES AT YOUR DOORSTEP 
 
Two young students show up at your door, asking for a few minutes of your time.  They explain 
they are trying to earn points to win scholarships or trips to Europe.  All you need to do is buy a 
magazine from them at a big discount price.  Be careful of such offers.  These salespeople may 
or may not be college students.  In some instances, there are no scholarships or free trips to 
Europe.  It is just a sales pitch. 
 
Magazine subscription firms hire young workers to collect as many subscriptions as they can, 
and these workers move quickly across the state.  The magazine sellers enter your home and 
try to pick up clues about hobbies or interests by looking at things in your house.  Clever 
salespeople may see a young girl in a ballet pose in a picture you have and try to promote 
various dance magazines.  These sellers may even tell you that after graduation, they plan to 
open a ballet studio of their own.  Other peddlers may claim they have sold magazines to your 
neighbors. 
 
Many buyers find the contract for the magazine subscriptions so confusing, they aren’t really 
sure how much they owe.  Sometimes, consumers are asked to rate the salespeople to help 
determine who will win scholarships or trips.  The buyers complete a rating form on the back of 
the contract and send it to the company, not realizing that by doing so, they no longer have a 
copy of the contract of the sale. 
 
Consumers who have questions or want to cancel the contract run into more problems.  Often 
the company’s telephone number is an answering service and the address is a post office box. 
 
Ask questions before you decide to buy anything from a door-to-door seller.  Know the total price 
and any credit or finance charges.  Get all promises made by a salesperson in a written 
contract.  Remember, any paper you sign can become a legally binding contract. 
 
Under North Dakota law, you have three days to cancel home solicitation sales.  People 65 years 
or older have 15 days to cancel.  The seller must inform you of this right verbally and in writing.  
This law applies to purchases of $25 or more.  Even if you only make a partial payment under 
$25 at the time of sale, the three-day right still holds.  It is the seller’s responsibility to provide you 
with a notice of your right to cancel.  Keep a copy for yourself, and send the other one to the 
seller by certified mail if you want to cancel your subscription. 
 
The Attorney General’s Consumer Protection Division investigates allegations of fraud in the 
marketplace.  Investigators also mediate individual complaints against businesses.  If you have 
a consumer problem or question, call the Consumer Protection Division at 328-3404, toll-free at 
1-800-472-2600, or 1-800-366-6888 (w/TTY).  This article and other consumer information is 
located on our website at www.ag.state.nd.us. 


